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Outline:

I. Introduction:

· A. Writing for Animal Rights

· “Writing for Animal Rights” is going to focus on how the way we use the written word can truly change our movement.

· Writing is one of the most powerful skills we, as activists, can nurture. This workshop is soup to nuts and will cover everything from writing letters to the editor, book proposals, magazine articles, blogging, writing letters to legislators, and more.

· No matter how far-fetched or off-topic it seems, you can relate any subject back to animal rights. If you know your audience, then you can find an animal issue to draw them in with. 

· B. Finding Your Voice

· Each person has a particular voice, and each piece they write and each audience they are trying to reach needs that voice to be tweaked in a particular way. 

· The trick is to match your particular voice or tone to the type of publication. But always be authentic. 

· C. Networking

· When it comes to writing for animal rights, the goal of writing isn’t to write, it’s to be read. 
· People want to help you. Use any connections you have, and foster new ones.
II. Writing Projects:

· A. Letters to the Editor (LTE)

· The LTE section of any newspaper is the second most read aside from the front page.
· If you can, set the goal of writing one LTE per week (or per month if that is more attainable).
· Timing is crucial (write right away).
· Keep it personal and use your voice.
· Find the guidelines for the LTE section in the particular paper you’re dealing with.
· Most LTEs can be no longer than 150 words. 
· Include your full contact info. 
· Say something nice about the article you are referencing.
· Humor and wit never hurt anyone. 
· Food articles are prime opportunities for LTEs, pointing out the many benefits of veganism. 
· Find good LTE opportunities from reading your newspaper, subscribing to DawnWatch (www.dawnwatch.com), getting on Rich Donovan’s list, RichWatch (email him at nycred@verizon.net), and surfing around on Facebook. 
· B. Op-Eds

· Op eds, which generally appear on the page opposite the editorial page, are one-off newspaper columns penned by people who don’t work for the paper. 
· They are great opportunities for a writer to examine a subject in more depth than a letter allows while still offering a strong opinion. 
· Use your expertise, including your job, your degree, or, more creatively, your status… such as a concerned parent or student writing about the lack of health (and compassion) in school lunches.
· C. Writing to Other Media

· Write to TV executives, like the ones responsible for cooking shows. Ask them to include vegan choices, or dedicate a whole episode to veganism. 
· According to All Things Vegan (www.allthingsvegan.com), “LOHAS (Lifestyles of Health and Sustainability) describes a $227 billion U.S. marketplace for goods and services that appeal to consumers who value health, the environment, social justice, personal development, and sustainable living. These consumers are variously referred to as cultural creatives, conscious consumers, or LOHAS consumers, and they represent a sizeable group in the United States: 32.3% of adults, or 68 million consumers, according to ‘Understanding the LOHAS Consumer,’ The Natural Marketing Institute, 2003.” Have facts like those at your fingertips, since TV execs are concerned with the bottom line. 
· D. Writing to Your Legislators

· MFA and many other organizations distribute alerts regarding when to write to your legislators, regarding what animal-specific bills, and what talking points you should use.
· Whenever possible, don’t use the template that these organizations provide; rewrite the letter in your own words.
· E. Blogging

· Start a free blog at Wordpress, Blogspot, Blogger, or a number of other blog software sites. You can also pay to start a blog, but for beginning bloggers, free is the way to be.
· Ask your friends and family to subscribe.
· You probably won’t get a huge following right at the beginning, but you can work on expanding your readership as you go. Social networking (Facebook, Twitter) is good for that, as are “share widgets.” 
· Challenge your readers to cook one of your vegan recipes every week or month. 
· Ask more prominent blogs to let you guest blog, then link back to your own blog in your bio. 
· Follow Daily Blog Tips for helpful tips on blogging. http://www.dailyblogtips.com/
· F. Magazine Articles

· Think about what magazines call to you. 
· You might want to start within the world of animal rights, like pitching to VegNews or Vegetarian Times. 
· Sometimes animal rights organizations need volunteers to help write their in-house magazines. 
· To write a pitch, sit down and (without judgment) write down some of those ideas floating around in the back of your head that you’d like to further explore. Then pick out the ones that you are most passionate about and you think other people would be interested in. Then think about what you want the article to say. 
· Keep your pitch short – one to two paragraphs if possible.
· Try to think about potential audiences outside the vegan bubble, like pitching The Jewish Star with a story about Judaism and veganism. 
· Also pitch food-centric magazines.
· Pick up a copy of Writer’s Market Deluxe for a full list of where and how to pitch ($30 on Amazon). 
· Pay is very low, or nothing, when first starting.
· Consider starting your own ‘zine, which is an informal format, very DIY and grassroots, but will allow you to publish what you want. But make sure you have an appropriate audience for that. 
· G. Fiction

· There is a dearth of literature that illustrates what it means to devote your life to AR.
· Even if you aren’t out to write an animal activism novel but you are writing fiction, you can do things to speak up for animals. For example, use vegan food in scenes about food. 
· Play against type with the way you portray vegans.
· How do you portray animals in your fiction? 
· Write and rewrite and rewrite and rewrite and…
· First, look for the perfect publisher. Then, look for any publisher. Then become the publisher yourself. 
· H. Non-Fiction

· If you are going to write a non-fiction book that is meant to provide hard information, you need a topic about which you are not only passionate but also knowledgeable (or willing to spend a lot of time becoming knowledgeable). And you need a topic that is unique and interesting to a wide variety of people.
· Other ideas include writing a travel book focusing on vegan food and adventures, or writing cookbooks.
III. Other Useful Info

· A. Agents

· When it comes to writing books, an agent holds more clout in terms of getting in the door at publishing houses. 
· While publishers do have “slush” piles of unagented books that they on rare occasion will dig through, most works that get published come from agents.
· Getting an agent can take a very long time and is in many ways an accomplishment in and of itself for most writers. 
· Self-publishing can be very useful if you don’t want to go the agent route. 
· B. Mentors/Colleagues

· Find writers who are doing the type of writing you want to be doing, then, try to connect with them for an informational interview. They will likely be flattered and happy to help.
· Find a writing buddy who can edit your work and provide feedback, then do the same for them. 
· C. “I hate writing. I love having written.”

· You don’t have to be Shakespeare – you just need some ideas, some passion, some patience, and sometimes, a good editor. 
IV. Further Resources (special thanks to John Yunker)
Helpful Websites: 

Our Hen House, a place to find our way to change the world for animals 

http://www.ourhenhouse.org
Media watch group, DawnWatch

http://www.dawnwatch.com
Former agent Nathan Bransford has great advice on the industry and how to write a pitch letter
http://blog.nathanbransford.com/
Also check out Pub Rants, another agent blog:
http://pubrants.blogspot.com/
For the future of publishing, two very good blogs:
http://www.idealog.com/blog/
http://blog.writersdigest.com/norules/
Midge Raymond writes an excellent blog on writing
http://www.midgeraymond.com/blog/
And John Yunker compiled a list of must-read blogs for the indie writer:
http://www.thetouristtrail.com/blog/2010/09/must-read-blogs-for-the-indie-author/
For the blogger or blogger-wannabe:

http://www.dailyblogtips.com/
PETA’s guide to letter-writing

http://www.peta.org/action/activism-guide/letter-writing.aspx
Ashland Creek Press (John Yunker and Midge Raymond’s publishing company)

http://www.ashlandcreekpress.com
Lantern Media & Lantern Books

http://lanternmedia.net and http://lanternbooks.com 

Books:

Striking at the Roots by Mark Hawthorne

http://www.strikingattheroots.com/
Bird by Bird: Some Instructions on Writing and Life by Anne Lamott

http://www.amazon.com/Bird-Some-Instructions-Writing-Life/dp/0385480016
